COMMUNICATIONS out the state. TBC
Texas Beef Council State Beef Checkoff Program [ @mees ]
. . Crisis Preparedness ~The TBC crisis communica- four events provid-
Texas Bee fCh ec kOff' FY 2007 Financial Re port tions plan continuied to evolve in 2007 as EMD preparedness inglean beef sam-
A“nual Report p efforts gained momentum. In conjunction with state indus- ples, recipes,
Texas BEEF CounciL FY ‘07 EXPENDITURES Yotal TBC Expenses = $6.771818 try organizations, TBC developed the Issues Response Team to  nuttitional infor-
. _ Administrati ki proactively prepare for and respond to animal health issues, mat}on andLean
Fiscal Year 2006-2007 e namely FMD. Inaddition, TBC continued to monitor, analyze Beef:”Fuel forYour
. Collections and Compliance and manage issues on a state level, communicating regularly Bodypromotional
A summary of state and ftatlonal beef research, 3% with the Beef Issues Team and industry partners. items. At the Beach
education and promotion programs funded Foreign Market Development to Bay relay, TBC ) ]
by the s1-per-head beef checkoff program. 5% Federa“ggﬂj?‘e Beef Public Relations - in2007 TBC conducted the first sponsored three Lean Beef race teams, two of which placed
Producer Communication 1% annual Firehouse Grill-off at the Texas State Fair where Dallas first in their run class. In addition, TBC partnered with Run-
= Beef Qualty and Industry area fire stations com- Tex to include beef nutrition information in race packets

Information U.S. Meat Export Federation peted for charity. The distributed to more than 25000 runners.
aner “ 3% 13% event garnered coverage .
F onmore than 17 television Youth Education - Aspart ofyouth and parent
with LEAM BEEF! Public Relations stations reaching more outreach efforts, TBC sponsored several minor league base-
T IS, DCE 8% Volunteer Program Support than one million con- hall games throughoutpTexas, Providingan excelle%n venue to
Food;zrvice Nuttion ot Health Consumer Promotions sumers. Inaddition, TBC reach families with positive beef messages, TBC promoted the
Retail 5% 15% spokespeople appeared on enjoyment of beef emphasizing beefs nutritional value
2% television programs in 13 through interactive games, recipes, nutrition information
Youth Education of Texas leading media and giveaways for more than 50,000 kids and parents. TBC
1% markets as part of the public relations program. Promoting also works to reach youth nutrition programs as well as
C°“;‘:;“r§;t'i‘é‘:;m°" positive beef messages through recipes, these 44 food seg- through Ag Education Fairs, where more than 34,000
6% Of everydollar collected inthe state, by law 50 cents is ments reached nearly 2.7 million viewers with more than four students and nearly1400 teachers received checkoff
EY ‘07 Revenues remitted to the Beef Board for funding of national and total hours of TV time. developed classroom educational materials this year.
Total check'off assessments $11,790,334 inter Iml‘I'Ofn'I[ checkoff programs. Tbﬂ'l?it’ fhar tabove Website - More than 12 million consumersvisited the
Less: l{emttances to the Beef B(')a'rd (5,574,056) shows TBCs investment of the remaining 50 cents. TBC website, www.txbeef: org to find beefinformation and
Remittances to state of origin (642.22) recipes in 2007. Internet traffic to the website continues to Beef Quality-1! s Beef Quality Producers
5574,056 TBCis directed by a 20-member board of cattlemen, increase, averaging nearly 100,000 visitors per month i Y - The Texas Beef Quality Producers Pro-
Investment income 276333 representing the states 149000 beef producers. Toseea ' ’ ' gram, developed to train producers in the pri 1.161ple§ ofbeef
Other revenue 13295 listofthe board members, or for more information on Nutrition Advertising - The exas checkof quality assurance, concluded its seventh year n 2007. Atotal
- the checkof please visit www.texasheef.org ontinued tellin the storv of of 361 producers running 56,247 cows and stockers attended
863684 ;:;; beof througi print agver Level T programs and 209 Texas producers advanced through
T T Delewliing ok e ol
initiative including in-store beef demonstrations at Albert- - Dallas, or
Consumer Events - nits second year, the TBC mo- s0ns, Byookshjye'g,%{]gg, Kroger and Sams Club stores. In addi- Houston, San Antonio and Austin. the Beef Young Leaders Program held throughout Texas.
bile marketing unit, the Ultimate Backyard, was showcased at tion, TBC focused on promoting beef during key consumer The advertisements were accom-
20 events around the state, featuring more than 220 live cook-  holidays through retail partnerships with Mesa Vineyards panied by advertorials educating “
ing demonstrations and distributing more than 98,000 beef and Bolner’s Fiesta Spices as well a Flat Iron steak promotion consumers about the nutritional . -
samples. The grilling-themed vehicle communicated beefen-  with Kroger. benefits of beef. Utilizing the Team's and ' Prqmotlons = Chefs from the Euro-
e T joyment messages directly to the consumer and provided more ) ) national nutrition ads, this pro- pean Union (EU) visited Texas in August to learn more about
dietand the role that beef plays in that diet, the Beef Checkoffdevel- than 370,000 educational brochures and promotional prizes. Hispanic Campa; gn- gram garnered more than_one the beef mdustry. As gueﬂsts of TBC and the U.S. Meat Export
oped anew educational brochure, Power Up With Lean Beef. Geared to- . . TBC continued outreach efforts million consumer impressions. Federation, t'he chefs were educated on the advantages of U.S.
wards youth, it includes fun games, recipes and interesting facts ahout Cullnary Education - The state checkoffshared to Hispanic consumers through o . beefand trained to cook
the essential nutrients found in beef. The brochure will be provided to beef information with Family aqd Consumer Science (FCS) the successful Mejor Provecho’ Health lnfluenc‘e‘rs - Tweﬂnty of Texas key nutri and promote und erutl_llzed
youth and health influencers throughout the state at events and pro- teachers at the 2007 annual conference. Attended by nearly campaign. Utilizing the Ultimate | tion thought leaders participated in “The Ranch:An Insiders cutsat Tgxas Beef Eestlvqls
motions as well as distributed nationally. all the FCS teachers in Texas, TBC provided curriculum and Backyard as La Gran Parrillada’ View of the Beef Industry”. Designed to build champions whichwill be held in their &
resource materials on beef nutrition as well as the new BeefU ~ or The Great Grill-Out, TBC within the nutrition community, the program presented the own countries. In addition,
For an audited financial statement, program to be utilized by culinary arts teachers. Throughinte-  attended Hispanic events science related to beef’s nutrition package as well as showcas- TBC hosted Japanese
contact the Texas Beef Council grated foodservice outreach efforts, TBC continuously educates  throughout Texas conducting ing how Texas producers generate safe and nutritious beef. Media, Caribbean Sales,
O?E;’ﬁelfg(t)ﬁ!’;ggﬁ% BEEF;, foodservice professionals, Texas chefs and operatorsas wellas 30 live cooking demonstrations, This successful event helps leading dietitians convey positive and Caribbean.Chef teams.
: culinary school instructors and students about beef. distributing more than 5700 beef samples and providing messages about beefto media, their clients and other key TBCalso contributed to
. . Spanish-language recipes and beef information. In addition, audiences influenced by health professionals. “The Great American BBQ'
Visit us on the internet at www.texasbeef.org for more Retail Promotion - Working topromote beefprod- 8¢5 Hispanic PR program generated more than three mil- . ) - _ in Hong Kong, an.d won-
checkoffinformation or at wwwitxbeef org for beef recipes. uctsin the marketplace, TBC partnered with Advance Brands to  lion media impressions in top Hispanic media outlets and Fitness Events - Promoting the nutritional benefits ducted Chef Seminars in

promote convenient, fully-cooked beef products through five publications through beef recipe and photo distribution. of beef, the Texas checkoff focused on fitness events through- (airo, Dubai,and Beirut.
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ADVERTISING

While “ewpoyment® print amd cadio sdvertsing contimed to
firel comsumers’ passion for beef, nutrition ads deliversd an
upfiltered message setting e recond straight about beef's
great nutretion story. Inoa recent tracking study. 88 percent of
constiners whe had seen the chechalT ads are more inberested
itn beel The campalgn ran from laoary throigh Labor Day

vl reached 51 percent of the farget mcdience 166 times, ot Jess
than hall & cent each time

FOODSERVICE

[he BEEFlexible message continued
to resonate with operators across all
frdlseryice segments, wlhere more than
.60 billion pounds of beef were sold
cluring fiseal year $007,

T Volume data
shows the Flat Iren amd Pegice Temder

captinge ta outsel] both the T-Bone apd
Porterbowse in this 551 billlon chanpel
The isteg rated foodservice macketing
B plan delivered 485 million trade nwedia

imnpressions in the chawme], four mje

shovmcase anxd ]!-'l'l:-l!ll:r:"'t s.nhlE'ull:nI; everpts aned five preaneticns
with «hain reatanrants

Your Beer Cuecxorr Procran
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foodborne pathogens and ther prevadence in the beef chain
NUTRITION

The Beef Checkoff co-sponsored a scientific summat trtled

RETAIL

Retnil morketing exeuted another productive Somanesr
Gimelling Campaign in 2007.°

andd in=store merchandising, hore than 22 000 point=of=sale
picces were distributed by 22 state beef conneils. Additicmally

om 64 statons natwnvwide. Beduced beef supply and the

af beel demand as dellar sales duriag e uu:llllx'r.g'ri:lling
Firnd E z

menths imcreased by 1.5 percent to 2505 billon sver 2004

BEEF INNOVATIONS GROUP

I'he cutreach was o combination of
promotional eftorts that inclsded development of pomt-od=sale

materials, partnering on freestancling inserts_ mde advertising

70 retnalers partnersd in 42 markets to broodeast ado spots

resulting higher retail prices again reinforced the stremgth
[ i

Protein Summit 2007 Exploring the Inpace of High-Chuality
Protein on Health The Summit was an important scientific and
inEhencer mesting that convened 65 researchers froamn around
the workl to engage m dinkigue to “build the case for high-
quality protein” such as lean beef. The results of the Summit

will help foster ongoang efforts o belp protect and pronsote the
impor tance of protein

HEALTH PROFESSIONAL EDUCATION
Mare than 30 checkoff-fuonded mitrition
seminars were conducted across. the
conntry in 2007 fr a variety of health

e Tk

Fizscal year 2007 was a BIG
sear for the chechafi-funded
Bl Tnnovations Ciraup. Major
it tives wene comgleted

ared inclucle creating five

i cotivienbence heef

s Al

&
s Tix
T :':1'1"|-"'

professionals, incliding dietitians. hMore
thaw 6,50 individials stremdead these
eventa, where the popular Law PP voalkie
wage utilized and distrituted, as wers &

variety of printed materials absat beef as
part af a hrh:':'lrhll.' it

proshoet condeps which are ready for commsercialization:
lannching & mew aed informative web gite; creating e
i|.r|||:;1'r_l.' E'mﬂ:'uﬂ-'h'll'ips.; il rnl'l'in':: it four new click
redl cnts plus an inpevative cosled chuck roll item. The
wew el voll cuts inchode the Dicpver Out, America's
BEeet Hoase, Delmsanien Ei-t-:hak_".'w:llr'r}'-‘:il::;h* Heset sk
Rils, amxl n fll.l'l:,'-:emh.ﬁ'l l'."n:n:unl:r:,'-":l:}'ln' Heef Ronst

VEAL

The Beef Chechol=unded Yeal Go Tie Market strategry

reached a milestone in fiscal year 2007 with four casual
dining chains representing more than 550 restanrants
matrmwiche placiog anew veal iem o esch of their ueeas, These
four new veal dems belp create new consumer demand with a
yernigrer darget aidence. Tle chechoffunded veal progrm

yielded over $1 mallen in Estimated Advertising Equivalen:y
1.1|r=:vl.||;|:| i i.||!l.'|.;'r:|Il.'q.| | j:-l.-lHil.' relations [AlE il ITiL

CULINARY CENTER

2007 brought exciting spportunities for the chechoff-funded
Culmary Center. Beef 1, a Foodservice Guide to Beef, was rolled
oil joinely with the Foodservice teane The center alse focused
ou developing recipes and taking photography for the Beef hade
Easy prograne. Food Commmnieations, Veal apd Foodserios
The Culinary Center alse partoered with the Youth Education
team in develaping recipes for Enriching Family bMealtimes

SAFETY

ISSUES MANAGEMENT

A publbe opdnion survey in May 2007 founsd comsunsers rated
beef highest of all proteins m terms of fod safety, Another
pecenl lasis Management survey Baand 85 pereent of Americans
support raising cattle for food. lsml.'s Mlamagement's work in
momitoring. analyzing and mansging potentially damaging
st in fsod '5.I1l'|.} wnkriticn, the envirenusent aml animal

welfare has been integral re Beef CheckedT investiments since the
program bgan

PUBLIC RELATIONS

D fiscal year 2007, chechol-funded public relations generated
mare than &+ billion impressions a= a result of efforts relaged
ter T commnncations, nutritien, safety, media relations
anad crisis preparedness. The PR program continues o tell

the Leef pracuction staey and belp share infermation abeut
it et rich beef available throwgl media relations, conswmer

cngbresch ansd webs gites snch s BeefFromPeiureiol labe org
BeefTee'Whats ForDinmercom aid BeefMutritien ang

T'he Leof industry is being recogmized by governiment agencies and
comsumer gronps for effectne salety systems and sate prodacts.
Mwch of this success is a result of chesholf-fonded beef salety
research that has developed interventions_ fostered commumication
amwong all industey sectors and advanced the kaowledge of

their schosls ar veth aorganizations, Contents inchide *how-to

= " = -
tijas il :-.|:n1]'|l.-.= rr-.'-i|:u|-.|.._s]'n:-]:1'|i'up; lists, comversation starters
]1||.|s. ANy oilsT TessnrceR

FOREIGN MARKETING

LL5 leef is back in nearly all international markets and due
to trace requirements, many bonebess heed gtems are mteght
demand. USMEF [ Unsted States Meat Export Federation) has

YOUTH EDUCATION

A prowing body of research shows regular
fnnli]_-. mealtimes have a EIDS:II:i".'\'."' i:ll:]uft
an all aspects of 2 chuld's developnsant

— physical, mental, behaviorl, social aml
educational. To help reach parents with
tliis b tant nsessage, the Beel Clieched
has praduced Enviching Family hfealtines,
a kit that provides sebool beaders, health
profeasiomals. aml parcnt velusteers the
tewale preedied be promote fonily mealtimes in

froused on marketin

55

r
buyers in many markets alternative cuts at more affordable
prices. Throogh Joby @007, beet sobes amowmted bo #2055

meetric tons {2575 millon pounds), worth moere than 1.4 billion

CBE COMMUNICATIONS

CRE communications cutreach included predinetion of the
2006 Beef Board Annual Report, as well & traching activity
at chechedl meetings via the Beef Boand mesting blog, at

wra beefboardmeeting. con. In addition, these producer
comnuinications efferts wok 8 CRE presemes e seven industry
trade shows, and provided CER members and other producers

information sl materials to belp them tell the checkeffatory to
tlse countey.

umberntilized 115 ket oats to ofhe

NATIONAL BEEF COOKOFF"

The 27 Mational Beef Cook-C0T was
held in September S0=05 with publscity
ruanning ab record poce, The Food
Metwork speat days lming the event
anel will air a pecond benr-dong special
devotid fo the Conh=CfF i mid-2002 In
acditicn. wearly £.000 stories renclhing
aver 517 million consumers appenred about e Coobi-00F in th

past vear——all of which reinforee the integral role beef plavs in
Mmericas Kivelen

CATTLEMEN' 5 BEEF PromotioN AND RESEARCH BoARD

Fiscar Yean 2007 Exrexorrones

[rves Mot Include Stave Beel Council Innvesimment
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